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Anomauia. YV cmammi Oocniodcyromsbcs  akmyanivHi  npoonemu
NPOBEOEeHHSI MAPKEMUH2OBUX OOCTIOHNCEHb HA MINCHAPOOHOMY MYPUCHUYHOMY
PUHKY ma OCHOBHI meHOeHYii tioco po3eumky. Memoiwo cmammi € U3HaAYeHHS
OCHOBHUX cghep ma 6uUOIp THCMPYMEHMIE NPOBEOEHHS MAPKEMUH208UX
00CNiOdCeHb HA PUHKY 8'i3H020 mypusmy 6 Ykpaiui. ¥ Xx00i 00cniodceHms
B6CMAHOBNIEHO, WO [HOYCMPIs Mmypuzmy 6idicpac 6ce OilbUl BANCIUBY POIb Y
niompumyi 2100a16HO20 €KOHOMIYHO020 3POCMAHHA Ma po36umky. /[na Kpaiw,
Wo po36UBAOMbCA, CMAHOBIEHHSA BIACHOI IHOYCMpPIl Mypusmy € OOHUM 3
eghexkmusHux  cnocobie  3abesneuenHs  peanizayii - naAHI6  NOOANLULOZO
E€KOHOMIYHO20 3POCMAHHA, A MAKONMC NPOCYEAHHS CEOIX HAYIOHAIbHUX
KYJIbMYPHUX YIHHOCMeEU ma iCmopu4Hoi cnadwuru 8 ycbomy ceimi. BuseneHo,
WO Ha KpaiHu, AKI po36UAIOMbCS, Npunadac OLbula YacmKka 2100an1bHO20
MYPUCIMUYHO20 PUHKY HNOPIBHAHO 3 PO3GUHYMUMU KpaiHamu. 3MiHu ma
nepemeopeHHs, NPUMAMAHHI 27100ATbHOMY MYPUCIMUYHOMY DUHKY, CAPUYUHUIU
npooaemy, SUPIULeHHs AKOI )y 3HAUHIU MIpi aexcums y NIOWUHI NPOBEOeHHs.
CUCMEMHUX MAPKeMUH208UX O0CNIONCeHb Ha HboMy. J[logedeno, wo 014
3HUJICEHHS PIBHS HEBU3HAYEHOCMI U ONepayiiuHux pPU3uKis, aKi 3aexcou Oynu
xXapakxmepti 01 MypUCmMu4Ho2o 0i3Hecy, MYPUCMUYHI KOMNAHII 2100a1bHO20
ma HAyioHANIbHO20 PIBHA 30008’°A3aHi 607100iMU HAOINHON, CBOEYACHOI MdA
0ocmammubol0  3a 00CA20M MApKemuH208010 IHPOpMAyiclo npo  OCHOBHI
ocobnueocmi  Yinbosux puHKie. Buswaueni OCHOBHI HanpaAMU NPOBEOEHHs.
MAPKeMUH208UX  OOCNIOMNCeHb  HA  C8IMOBOMY  MYPUCMUYHOM)Y  PUHKY.
Cohopmynvosani KoHkpemHi 3a80aHH YOPMYBAHHS I PO3GUMK) MEXAHIZMY
iHopmayitinoco 3abe3neueHus puHKy 6’iznoco mypuzmy 6 Ykpaiui. Ilodanvuii
00CNIOJCeHHST NOBUHHI OYMU CHPAMOBAHI HA BU3HAYEHHS epeKmMUBHOCMI
3aCmMoOCy8aHHs OKpeMUX IHCMPYMEHMIE MAPKemMuH208ux O00CHiOdHCeHb O

ompumanis Oinbu AKICHOI iHGhopmayii npo nomeHyian punKy 8 i3Ho2o mypusmy.
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Abstract. The article investigates the actual problems of conducting
marketing researches at the international tourist market and the main
tendencies of its development. The purpose of the article is to identify the main
areas and to select marketing research tools for the inbound tourism market in
Ukraine. The study found that the tourism industry is playing an increasingly
important role in supporting global economic growth and development. For
developing countries, the establishment of its own tourism industry is one of the
effective ways to ensure the implementation of plans for further economic
growth, as well as the promotion of its national cultural values and heritage
throughout the world. Additional benefits from the tourism development can
also include upgrading market infrastructure, promoting education and
facilitate the experience exchange and more active contacts among people from
around the world. It has been found that developing countries account for a
larger share of the global tourism market than developed countries. Changes
and transformations inherent in the global tourism market have caused the
problem the solution of which largely lies in the field of systematic marketing
research at this market. The results of market research data analysis in the field
of tourism allow companies to better understand motivation, assess purchasing
power and determine the main preferences of buyers of various tourist services
in rapidly changing market conditions.It has been found that increasing
attention to ensuring sustainable economic growth in the world and life-style
changes in many countries will have a significant impact on international
tourism and its development in the near future. It is proved that in order to
reduce the level of uncertainty and operational risks that have always been
characteristic for the tourism business, tourist companies of the global and
national level are required to have reliable, timely and sufficient marketing

information featuring the main peculiarities of the target markets. The basic



directions of marketing researches conducting at the world tourist market are
determined. It is proved that while conducting marketing research at the
international tourist market, tourists are the main source for obtaining primary
marketing information. Specific tasks of formation and development of the
information provision mechanism for the inbound tourism market in Ukraine are
formulated. Further research should be directed on determination the
effectiveness of individual marketing research tools application to obtain better
information about the potential of the inbound tourism market.
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