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AHnomauia. Y cmammi 00Cnioxcylomvcs aKmyaibHi npooniemu npoeeoeHHs
MAPKeMUH208UX 00CNIONHCEHb HA MIDCHAPOOHOMY MYPUCTUYHOM) DUHKY MA OCHOGHI
meHOenyii 1020 pozeumky. Memorw cmammi € 8U3HAYEHHA OCHOBHUX chep ma 8ubip
IHCMpPYMeHmi6 npo6edeHHs MaAPKEeMUHES08UX O0CTIOHNCEHb HA PUHKY 8 I3H020 MYpPU3My
8 Ykpaini. ¥V x00i 0ocniodcenHs 6cmano8neno, wo iHoycmpis mypusmy gidiepac ce
Oinbul 8axciugy poiv y NiOmMpumyi 2100aibHO20 eKOHOMIYHO20 3POCMAHHA ma
po3eumky. /s Kpain, wo po36uearomscs, CMAHO8IeHHs GILACHOIL IHOYCMPIT Mypusmy
€ 00OHUM 3 ehexmugHux cnocobie 3abesneuenHs peanizayii NIAHIE NOOANLULO2O
E€KOHOMIYH020 3POCMAHHA, A MAKONC NPOCYBAHHA CEOIX HAYIOHANbHUX KYAbMYPHUX
YiHHOCmelU ma iCMOPUYHOI CNaoWuHU 8 YCboMy ceimi. Buseneno, wo na kpainu, axi
PO36UBAIOMBCA, NPUNAOAE OLMbA HacCmKa 2100albH020 MYPUCUYHO20 DUHK)
NOPIGHAHO 3 PO3GUHYMUMU KpaiHamu. 3MiHU ma NnepemeopeHHsl, NPUMAaMAaHHi
2NI00ANILHOMY MYPUCHMUYHOMY DUHKY, CHPUYUHUIU NpOONeMy, GUDIUEHHS KO )
3HAUHIl MIpi Jexcumv Yy NIOWUHI NPOBEOEHHS CUCMEMHUX MAPKeMUH208UX
0ocniodcenb Ha HboMy. [l08e0eHO, W0 OISl 3HUNCEHHS DIBHS HeBU3HAUEeHOCHI U
ONnepayitiHux pu3uKis, AKi 3a8xcou OYIU XapakmepHi Ol MYypUcmudHo20 Oi3Hec),
MYPUCUYHI KOMUAHIT 2100aTbHO020 MA HAYIOHAIbHO20 PIBHs 30008 s3aHi 807100imu
HAOIUHOI0, CBOEUACHOIO MA OOCMAMHBLOIO 3a 00CALOM MAPKEMUH208010 THHOPpMAYielo
NPO OCHOBHI 0COOIUBOCMI YLIbOBUX PUHKIB. Busnaueni ocHosHi Hanpsimu nposeoderHs.
MApKemuH208UX 00CII0NHCEeHb HA c8IMo8oMy mypucmuynomy punky. Cgopmynvosani
KOHKDEeMmHI 3A80aHHA (QOPMYSAHHS 1 PO3GUMKY MeXaHizmMy iHgopmayiiinozo
3abe3nevents puHKy 8 'iznoco mypusmy 6 Ykpaiui. [looanvuii 0ocniosxicenHss no8uHHI
Oymu  cnpsAMO8aHi HA  BU3HAYEHHS e@EeKmMUBHOCMI 3ACMOCYBAHHS — OKPEMUX
IHCMPYMEHMi6 MAPKeMuUH208UX OO0CHIONCeHb O/l OMPUMAHHA  Oilbll  AKICHOL
iHhopmayii npo nomenyian puHKy 8 i3H020 Mypusmy.
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Abstract. The article investigates the actual problems of conducting marketing
researches at the international tourist market and the main tendencies of its development.
The purpose of the article is to identify the main areas and to select marketing research
tools for the inbound tourism market in Ukraine. The study found that the tourism industry
is playing an increasingly important role in supporting global economic growth and
development. For developing countries, the establishment of its own tourism industry is one
of the effective ways to ensure the implementation of plans for further economic growth, as
well as the promotion of its national cultural values and heritage throughout the world.
Additional benefits from the tourism development can also include upgrading market



infrastructure, promoting education and facilitate the experience exchange and more active
contacts among people from around the world. It has been found that developing countries
account for a larger share of the global tourism market than developed countries. Changes
and transformations inherent in the global tourism market have caused the problem the
solution of which largely lies in the field of systematic marketing research at this market.
The results of market research data analysis in the field of tourism allow companies to
better understand motivation, assess purchasing power and determine the main preferences
of buyers of various tourist services in rapidly changing market conditions.It has been found
that increasing attention to ensuring sustainable economic growth in the world and life-
style changes in many countries will have a significant impact on international tourism and
its development in the near future. It is proved that in order to reduce the level of
uncertainty and operational risks that have always been characteristic for the tourism
business, tourist companies of the global and national level are required to have reliable,
timely and sufficient marketing information featuring the main peculiarities of the target
markets. The basic directions of marketing researches conducting at the world tourist
market are determined. It is proved that while conducting marketing research at the
international tourist market, tourists are the main source for obtaining primary marketing
information. Specific tasks of formation and development of the information provision
mechanism for the inbound tourism market in Ukraine are formulated. Further research
should be directed on determination the effectiveness of individual marketing research tools
application to obtain better information about the potential of the inbound tourism market.
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