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HO3ULNIOHYBAHHSA BPEHAIB MI’KHAPOJHUX
IFOTEJBbHUX MEPEK HA PUHKY TOCTUHHOCTI YKPATHHU

Anomauin. Memoio 0ocniodxcenHs € ananiz ocoonusocmetl YHKYIOHY8AHHA 2N00ATILHUX 20Meb-
HUX Mepedc ma NO3UYIOHYB8AHHS MIDCHAPOOHUX 20MeNbHUX OpeHOi8 Ha PUHKY coCmuHHOCMI YKpai-
HU. Ymounioomscsa 0CHO8HI NOHAMMSL «20MENbHA MEPENCAy, «MepedCesull 20Mmeby ma «20MmeibHUll
openoy. Knrouosum eneckom comenvnoeo OpeHOy € 1tio2o 30amHicmb UOLIUMU CBOI0 NPONO3UYIIO
ma 36ineutysamu npooasxci. ¥ cmammi npedcmasneno TOII-10 natioopoxcuux comenvhux opeHois y
2022 p., petimune sxkux ouonus Hilton 3 eapmicmio opendy nonao 12 mapo. oonapie. Kpim moeo,
y petimuney 2022 p. Hilton Hotel & Resorts cmas mpemim HaucunbHiuum opernoom y ceimi. A naii-
cunvuiwum — 3 Brand Strength Index (BSI) 88,9 3i 100 6anieé ma petimuncom AAA — eusnano iHOiu-
cokutl Openo Taj Hotels 3a gionocunu 3 kKiienmamu, 3a0080/1eHICIb CNiBPOOIMHUKIE, KOPNOPATNUBHY
penymayiro ma o0C1y208Y8anHs KAiEHMIB c8iM08020 pigHs. /locniodxceno, wo 6 Ykpaini npeocmaeneni
OpeH008i 3aK1a0u po3MIUeHHs B0COMU MINCHAPOOHUX 20MeNbHUX Mepedxc. Bionoeiono 3a pezynivsma-
mamu ananizy oanux eedocanmis Radisson Hotel Group, Hyatt Hotels Corporation, InterContinental
Hotels Group, Accor Group, Hilton Worldwide, Wyndham Hotels & Resorts, BWH Hotel Group,
Marriott International euceimieno ocobnueocmi nO3UYIOHYBAHHSA 2OMENbHUX OPEHOI8 HA PUHK) NO-
ciye posmiwenusi 8 Yxpaiui. 3epynosano ingopmayiio 3a 0OCHOSHUMU KPUMEPIAMU: 20MeTlbHAd Me-
pedca, bpeHo, HA36a, poO3mMAuLy8anHs i Kameeopis comento, HoMepHull GoHo, oyinku Ha Booking
ma TripAdvisor. Ceped MidiCHAPOOHUX 20MENbHUX Mepexc HAUbilbw npeocmasienumu 6 Yxpaini €
Radisson Hotel Group ma Accor Group. Ha ocnosi eusuenns eeoepaii nowupeHus MidcHapoOHUX
20MebHUX Mepedic 8 YKpaini 6cmano81eHo, uo npocmopose pO3MIULeHHs Mepetcesux 20meiie € He-
pienomiprum. Hatlbinvwa KineKicms comenie, Ki Haiedcams 00 2100a1bHUX Mepec, NPeoCmaesieHa
6 Kuesi (14 comenis), y Jlveosi (4 comeni), 6 Odeci (2 comeni), a maxodic 00uH 2omenv HA 2iPCbKO-
JudcHomy Kypopmi «bBykogenvy. Jocniodxceno, wo Ha puHKy 20cmuHHocmi YKpainu ycniuno no3uyi-
onyroms 16 comenvrux bpenoig: Park Inn by Radisson, Radisson Blu, Radisson, Hyatt Regency, IHG
Hotels & Resorts, Holiday Inn, Ibis, Ibis Styles, Fairmont, Mercure, MGallery, Adagio, Hilton Hotels
& Resorts, Ramada by Wyndham, Best Western Plus, Design Hotels.

Ki1r04oBi c10Ba: OpeHIMHT, TOCTUHHICTD, TOTEJIbHA MEPEKa, TOTEIbHUI OpeH 1, TO3ULIOHYBaHHS
OpeHy, peTuHr, Ykpaina.
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BRAND POSITIONING OF INTERNATIONAL HOTEL CHAINS
ON THE UKRAINE’S HOSPITALITY MARKET

Abstract. The purpose of the article is to analyze the peculiarities of the functioning of global
hotel chains and the positioning of international hotel brands on the Ukraine s hospitality market.
Such basic concepts as “hotel chain” and “hotel brand” are clarified. The top10 most valuable hotel
brands in 2022 are presented, the rating of which was led by Hilton with a brand value of more than
12 billion dollars. In addition, in the top 10 Strongest Hotel Brand of 2022, Hilton became the third
strongest brand in the world. And the India brand Taj Hotels is recognized as the strongest — with
Brand Strength Index (BSI) of 88.9 out of 100, with AAA ratings for customer familiarity, employee
satisfaction, corporate reputation, and world-class customer service. It has been investigated that
branded accommodation facilities of eight international hotel chains operate in Ukraine. Thus, based
on the results of the data analysis of the websites of Radisson Hotel Group, Hyatt Hotels Corporation,
InterContinental Hotels Group, Accor Group, Hilton Worldwide, Wyndham Hotels & Resorts, BWH
Hotel Group, Marriott International, the peculiarities of the positioning of hotel brands in the market
of Ukraine have been highlighted. The information is grouped according to the main criteria: hotel
chain, brand, name, location and category of the hotel, number of rooms, ratings on Booking and
TripAdvisor. Radisson Hotel Group and Accor Group are the most represented international hotel
chains in Ukraine. Based on the study of the geography of the spread of international hotel chains in
Ukraine, the unevenness of the spatial placement of chain hotels has been established. The largest
number of hotels belonging to global hotel chains is represented in Kyiv (14 hotels), Lviv (4 hotels),
Odesa (2 hotels), as well as one hotel in the Bukovel ski resort. It has been investigated that 16 hotel
brands are successfully positioned on the Ukrainian market: Park Inn by Radisson, Radisson Blu,
Radisson, Hyatt Regency, IHG Hotels & Resorts, Holiday Inn, Ibis, Ibis Styles, Fairmont, Mercure,
MGallery, Adagio, Hilton Hotels & Resorts, Ramada by Wyndham, Best Western Plus, Design Hotels.

Key words: branding, hospitality, hotel chain, hotel brand, brand positioning, rating, Ukraine.
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ITocTanoBka npodjemu. B ymoBax rmobaiti-
3arii, iHTerparii, nudposizaiii, ypoanizarii Ta
IHIIMX CyYaCHUX BUKIIMKIB y CBITOBIH 1HIYCTpIi
TOCTHHHOCTI1 BiJIOyBalOThCS TIPOIIECH, PE3yJIbTa-
TOM SIKUX € CTBOPEHHS Ta PO3BUTOK T'OTEIbHUX
Mepex — HaOu1b1I eheKTHBHUX OpM OpraHiza-
1ii ToTeNbHOTO Oi3HECY. Y CTPYKTYpi CBITOBOTO
rOTEJIHHOTO Oi3HECY BOHH BIJIrparOTh Barome
3HAUEHHSI, IPEJICTABIISIOUN TPYITy TOTEIIB, MaO-
YUX CIJIbHE KEPIBHUIITBO, €IMHY KOHIICTIIIIIO
MPOCYBaHHS MPOAYKTY Ta TOTENbHI OpeHu.
T'oTenbHI Mepexi J03BOJISIOTH IPOCYBATH Ha CBi-
TOBUH TYpUCTUYHHMIA PUHOK BHCOKI CTaHIApTH
00CITyrOBYBaHHS, a TAKOXK CIPUSIOTH IIATPUMIIL
TOTEIHLHOTO 00CITYTOBYBaHHSI TypPHUCTIB.

Ha punky mociyr po3MitiieHHs B YKpaiHi o3u-
LIOHYIOTh SIK MDKHAPOJHI TOTENbHI OpeHIu, TaKk

1 HartionanpHi. Came OpeHl € TUM Hemarepialib-
HUM aKTHBOM, SIKUH J1a€ 3MOTY TOTEJIO BIIEBHEHO
MO3UIIIOHYBaTH ce0e Ha PUHKY, OCKLITBKH BOJIOJIE
YVHIKaJIbHUMH KOHKYPEHTHUMHU TepeBaraMu.
AHaJi3 0CTaHHIX J0CJHI/KeHb i myOJiKkamii.
TeopeTnuHi Ta NpaKTUYHI ACHIEKTH, 0COOINBOCTI
(GyHKIIOHYBaHHA TOTEJNBHUX Mepex B YKpa-
iHi BimoOpakaroThcs y 0araTrbOX Mparpsix TaKUX
HaykoBIIiB, sk Anapenko I., Illectipko A. [1],
Mensauuenko C., Kynnait T. [4] Ta iH. CyTHICTB
Ta crneuudiky MepexeBoi oprasizailii MiXKHa-
POAHOTrO roTesibHOro Oi3Hecy mocmikye [opina
I. [3]. I'moGamizamiiiHi Ta cTpaTeriyHi acmeKTH
PO3BUTKY MIDKHAPOJHUX TOTEIBHUX MEPEK Yy
CBOIX myOmikarisx neranizytors Richard B. [15],
Ivanov S. & Ivanova M. [10]. HocmimkeHHIO
rOTeNbHUX OPEH[IB MPUIUISAETbCS yBara HU3KH
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3apyOixnaux HaykoBIiB — Keller L. [11], O’Neill
J. & Carlbackb M. [13]. 3nauenns OpeHIUHTY
y cdepi roTeapbHOr0 Oi3HECY MiIKPECTIOITh Y
cBoix gocmimkenuax bmimyk K. ta Kozak 1. [2].
Opnak, nocmipkeHHs (PyHKIIIOHYBaHHsI MiXKHa-
POIHUX TOTENBHUX MEPEkK Ta MO3UI[IOHYBaHHS
ix OpeHmiB B VYkpaiHi HOCHTH €Mi30AMYHUI
XapakxTep, 10 BUMarae rnorimoIeHOro aHalizy Ta
MOJIATBIIINX HAYKOBO-TTPAKTHUYHUX JIOCITIKCHb.

IlocranoBka 3aBmaHHss. MeTOor0 J0CIHI-
JOKCHHS € aHaJIi3 peUTHHTIB TOTEIbHUX OpPEeHIB,
BUOKPEMJICHHSI OCOOJIMBOCTEH MO3HIIIOHYBAHHS
OpeHlliB MIDKHApOJHHX TOTEIbHUX MEpex Ha
PUHKY TOCTUHHOCTI YKpaiHu.

Buxkiaax ocHOBHOro marepiaay aoc.i-
nkenHsi. Jlocmipkyroun acnekTtd (QyHKIIIOHY-
BaHHS TOTEIBHUX MEPEX Ta TMO3UIIOHYBAHHS
TOTeNbHUX OpeH/iB, HAYKOBIIl HAJAIOTh pi3HI
BHU3HAYCHHSI IOHATDH «TOTEIIbHA MEPEXKay, «Mepe-
YKEBUU TOTENbY, «TOTSIILHUM OpeHI.

Hanpuxnan, Mensauuenko C. posnisgae
TOTEIBbHY MEPEeXY, SIK «CKJIaaHy OararopiBHEBY
CUCTEMY, IIO CKIAJa€Tbcid 3 PI3HUX MIANPH-
€MCTB TOTENBHOI Tamy3i 1 XapaKTepu3yeThes X
CTpAaTeriuyHuM CHIBPOOITHUIITBOM SIK OCHOBHOIO
BIACTHBICTIO JaHOi cuctemm» [4]. lorenpHa
Mepexa — I1e TpyTa roTesis, 10 HaJekaTh OTHIN
KommaHii. Mepeska roTesiiB yrpasJsie JeKiTbKoMa
TOTEJISIMU B PI3HHX JIOKAIISAX, KEPYE aIMIHICTPY-
BaHHSM, IPOCYBaHHAM 1 MapkeTuHrom [10].

I'orens MOXEMO BU3HAYUTU K «MEPEKEBUU
roTesby, K0 mpodeciiiHa opraHizalis BOJIO-
i€, OpeHIye, yrpasise abo GpaHdaiizye HUM Ta
NEKUJIPKOMa I1HIIAMHA TOTEJISIMHA 3a JIOIIOMOIOXO
LIEHTpaTi30BaHUX (DyHKIIIH.

TotenbHMit OpeHa — 1e Ounblie, HIX TPOCTO
BUOIp HAa3BH, JIOTOTUIy Ta I[IHHICHOI HpOIO-
sumii. bpern — 1e mina ¢ginocodis 006’exra, ae
B1IOOPaKAIOTHCS 3aKJIaJ€Hl B HBHOTO IIIHHOCTI.
SAxmo OpeHauHT TOTENIO0 Oyzne MOCTiJOBHUM
Ta yHIKaJbHUM, TO OLJbIIE TOCTEH MI3HAIOTHCS
PO HBHOTO. YNCIIeHHI YUHHUKU CTIPUSIOTH CTBO-
PEHHIO OPEHJIMHTY TOTENIB 1 301IBILIEHHIO JOXO-
IiB BiJ ipogaxiB. OJHUM 3 HUX € 3a0e3MeUCHHS
WOW-cepgicy. YHacTo OpeH0B1 TOTEIN 1apyIOTh
roctsaM (ipMOBE MEYNUBO, CBIYKH, IISIIIKA BHHA
abo comomomri. TakuM 4WHOM, OpPEHIOBI TOTEN
BUSIBJISIIOTh YBaXHICTh /10 KIIEHTIB, ()OPMYIOThH
JOSUTBHICTD MOTEHIIIMHOT ayqUTOPii.

3 cepenunn 1980-x pokiB OpeH/TyBaHHS T'OTEIB
CTaJI0 KJIFOYOBOIO ITPAKTHKOIO JUIsl OpraHi3aLii Mix-
HapOHOTO TOTENBbHOTO Oi3Hecy. bpena € omHuM
13 KIIIOYOBHUX AaKTHUBIB IIOOAJbHUX TOTEIbHUX
oneparopiB [11]. TorensHi OpeHIM € BaXKIMBUMU
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HeMarepiaJbHUMH aKTHBAaMM TOTEJbHOI Mepexi
3 OYEBHIHOIO (PiHAHCOBOIO BapTiCTIO [2]. [HTEpec
70 1e0aTiB Mpo MPHHAICKHICTH JIO TOTEIHHOTO
OpeHIly TPOTH HE3aJCKHOI MISTTBHOCTI TOTEIO,
HIOPOKY MiBUIINY€EThcA. HemonaBHO TOCTITHUKH
MoYaJil BUBYATU Nepei0adyBaHuid BILUIUB OpeH/IiB
Ha Pe3yJBTaTHBHICTH 1 3arajbHy BapTiCTh aKTUBIB
[13]. KitouoBUM BHECKOM TOTEIIBHOTO OpEHIY €
WOro 3/MaTHICTh BUIUTUTH CBOIO TPOMO3HUINIO Ta
OyTH JIETKO BMi3HABAaHUM HA PUHKY, TAKUM YHHOM
30UTBITYIOYH TIPOIAKI.

Bapro 3a3Haunty, mo rorensHuit 6penn Hilton
3HOBY OINUWHMBCA B Jifgepax peitunry Brand
Finance Hotels 50 2022. 3a pik ¥oro BapTicTh
3pocia Ha 58,2%, 1o 12 mapx non. (tabdm. 1).

Bapricte 6penny Hilton nepeBunimia mokas-
Huku 6penaiB Hyatt (2-e micrie, BapTicTh OpeHIy
3pocina Ha 25,8%, 1o 5,9 mupn non.) ta Holiday
Inn (3-e wmicue, BapTicTh OpeHay 3pocia Ha
10,1%, no 4,2 mapa 1oi.).

IIpo sIKiCTh HaJJaHHS TOTEJIBLHUX MOCIYT CBIJ-
yuTh cuia Openay. Tak y pedtunry 2022 poky
Hilton Hotel & Resorts craB TpeTiM HalCHIIb-
HIIIUM OpeHJOM Y CBiTi. A HalCHIBHIIIUM — 3
noka3znukoM Brand Strength Index (BSI) 88,9 3i
100 6aniB Ta peiituaroM AAA — BU3HAHO 1HIH-
cekuit Opern Taj Hotels 3a BigHOCHMHM 3 KITi€H-
TaMH, 3aJI0BOJICHICTh CIIBPOOITHUKIB, KOpIOpa-
THBHY PEIyTalil Ta 00CIyroBYBaHHs KII€HTIB
cBiToBOrO piBHA. Moro BapricTs 3pociay 2022 p.
Ha 6%, 10 314 muH gonapis [16].

Yepe3 MoO3MIIIOHYBaHHS HAa PUHKY iHIyCTpil
TOCTUHHOCT1 BIOyBa€TbCs BIPOBAKEHHS 1]1e-
onorii rorenpHOro OpeHay. Ilo3uiionyBaHHS
OpeHmy — 1me mporec (GopmyBaHHS peryTarii
OpeHJy, HOoro iMiJKy Ta XapaKTEpUCTUK TAKHM
YMHOM, I[0 CHOXXMBadyaM IIJIbOBOI ayIUTO-
pii JIETKO BIIPI3HUTH iX 32 IUMU IIHHOCTSIMHU
Bl OpeHJy KOHKYpPEHTIB. 3aBIsSKH I03MIII0-
HYBaHHIO OpEHJIIB TOTeJIbHA MEpeka BU3HAYAE
CTpaTeriyHui HaNpsM PO3BUTKY, SIKUW BigOyBa-
€THCS TiJ] BIUTUBOM 30BHIIIHBOTO CEPEIOBHUIIA
1 He MOXe 3JiHCHIOBaTUCS 0e3 camoro OpeHmy.
TakuM YHMHOM, MO3HIIOHYBaHHS OpEHIY OJHO-
YaCHO € OCHOBHHUM JDKEpPEJIOM BHYTPIIIHBOIO 1
30BHILUIHBOTO PO3BUTKY TOTEIBHOIO OINEpaTopa,
a HUHIHIA HECTAaOUTPHUN PHUHOK 1HIYCTpIi
TOCTUHHOCTI — iJIealbHUM Yac ISl TO€IHAHHS
PO3YMHUX, JOBIOCTPOKOBUX IHBECTHIIIN 13 Bif-
MOYMHKOM 1 KOPIIOPaTUBHUMHU BUMOTaMH T'OCTEH
JI0 TOTEIBHUX OpEH/IB.

MiKHapoaH1 TOTENBHI MEpeXi Ha PHUHKY
VYkpainu numie ¢GopMyrOTh KOHTYpU MaiOyT-
HBOI JisMBHOCTI. YacTka TOTENbHUX Mepex Ha



IHOycmpia mypu3smy i eocmuHHocmi 8 LienmpansHili ma CxioHili €8poni

Ne7,2022

TOTEIbHOMY PHHKY KpaiHU CTaHOBUTH OJIM3BKO
2%, 110 € 1y>Ke HU3bKUM TMoKa3HuKoM. Lle mosic-
HIOETHCSI HU3KOI0 (haKTOPIB, cepel SIKUX: EKOHO-
MiuHa Kpu3a B KpaiHi, HU3bKA ILIATOCTIPOMOXK-
HICTh TOTEHI[IMHUX KIIEHTIB, HEIOCKOHAIICTH
HOPMAaTHBHO-TIPABOBO1 Ta MOJATKOBOI CHCTEMH,
HECTAOIIBHICTG 1 HEBHU3HAYEHICTH, MMaHIAEMIs
COVID-19, pociiicbko-yKpaiHChKa BiifHa TOIIIO.

CporonHi B YKpaiHi Ha pUHKY MOCIYT PO3Mi-
IIEHHS TPEICTaBIICHI TOTENIl BOCBMH MI>KHAPO/I-
HUX roreapHux Mepex: Radisson Hotel Group,
Hyatt Hotels Corporation, InterContinental
Hotels Group, Accor Group, Hilton Worldwide,
Wyndham Hotels & Resorts, BWH Hotel Group,
Marriott International (Ta6. 2).

OpHiero 13 HaHOIBIT MPEICTABIECHUX TOTEIIb-
HUX MepexX B YKpaiHi € aMepUKaHChKa KOMIIaHisI
roCcTUHHOCTI Radisson Hotel Group. CTaHOM Ha
2022 pik Radisson Hotel Group Bonozie Ta ynpas-
Jsi€ eB’ IThMa roTeNIbHUMU Opengamu: Radisson
Collection, Radisson Blu, Radisson, Radisson
RED, Radisson Individuals, Park Plaza, Park Inn
by Radisson, Country Inn&Suites by Radisson
Ta prizeotel. B YkpaiHi ycnimHo QyHKIIOHYIOTb
Radisson Blu, Radisson ta Park Inn by Radisson.

Bpenn Radisson Blu Bunuk y 2009 p. mics
pebpenaunary Radisson SAS, a #ioro roreni 3Ha-
XOJISITHCS y BEJIMKUX MICTaX 1 MICISIX BiTIOYHHKY.
3o0kpema, ykpaiHchKi roreni Openay Radisson
Blu npencrasneno B Kuei, Oneci Ta Ha ripcbKo-
JKHOMY KypopTi «bykoBenb». Bapro BigmiTuTH
TAaKOX YHIKaJIBHICTh KOXXHOTO OpeHay, Hamnpu-
kiman: Radisson Blu — Opena kareropii upper
upscale, a hipMOBa TOCTHHHICTH TOTEJIB I[HOTO

OpeHly XapaKTepU3y€eThCsl yBarow 10 AeTajei
Ta YHIKaJIbHOW (Qinocodiero 00cITyroByBaHHS
«Tax, s Mmoxy!» (Yes I can!); Radisson — rorensb-
HUM OpeH[ KaTeropii upscale, 1€ BizyanbHa 17¢H-
TUYHICTb TOTEJIB OPEHIY, 1X JU3aifH Ta CEpPBIC €
BTUICHHSM KOHIIEMIli CKaHJWHABCHKOI TOCTHH-
Hocti; Park Inn by Radisson — roreni cepennboi
I[IHOBOT1 KaTeropii, 10 MpPOMOHYIOTh 3aTUIIHY
arMocdepy Ta TOCTHHHICTh, 30KpeMa, TU3ailH
B rOTeNIsIX OpeHay CTBOPEHH ISl MOKpAIICHHS
HaCTPOIO TOCTEM.

MixnaponHa Mepexa roteniB Hyatt Hotels
Corporation mpenctaBieHa B YKpaiHi €IUHUM
rotesieM Operny Hyatt Regency y Kuesi — Hyatt
Regency Kyiv. Torens BimHOCHTBCS 10 Gi3Hec-
roreniB mpemiym-kiacy. Llel mn'atusipkoBuit
3aKJ1a/1 3aBISKH MK TOCTYITHOCTI A0 TOJIOBHUX
BYJIUIb CTOJIMII POOMUTH TOTENb YyJOBHUM Bapi-
AHTOM SIK JJisi O13HEC-TYPHCTIB, TaK 1 AJS THX,
XTO MPUIXaB 3 BIAMOYMHKOBOIO METOIO. 3arajom,
Hyatt Hotels Corporation — e amepuKaHCbKa
Mepeska, sKa yNnpapisi€e PO3KIIIHUMU TOTEJSIMHU,
KypOpTaMy Ta HEPYXOMICTIO JJIsl BIAMOYMHKY Ha
ymoBax ¢panmusu. Hyatt Hotels Corporation
kiIacudikye cBoi OpeHIH 3a YOTHpPMa Kareropi-
ssmu: Timeless Collection (8 6pennis), Boundless
Collection (6 6penni), Independent Collection
(3 6pennn), Inclusive Collection (9 OGpenmi).
Crommunuii rotens Hyatt Regency Kyiv nane-
#uTh 10 Kareropii Timeless Collection — e
Kiacu4Hi Openau Bin Hyatt, roteni skux g1eMoH-
CTPYIOTh O€370raHHE OOCIIyroByBaHHS Ta MPO-
JlyMaH1 3py4HOCTI, a TaKOXK JI0BOJATH, L0 JIESAK1
TpaauIlli HeJapEeMHO BIIAHOBAHI YaCOM.

Tabmuus 1
TOII-10 HaiixopoK4MX rorejbHUX Openais y 2022 p.
Peiitunr . 3MiHn y
T'oTenabHmii 6penn Hal‘fmoposfcqnx BaPT;zJTII;SiI;eHIIYa BapTocTi 3a [i;gz}?f:SIKIAA
OpeHniB opeHny,
2022 p. | 2021 p. | 2022 p. | 2021p. Y% 2022 p. | 2021 p.
Hilton (CILIA) 1 1 12,040 7,610 +58,2 AAA AAA-
Hyatt (CILIA) 2 2 5,905 4,695 +25,8 AA+ AA+
Holiday Inn (CILIA) 3 3 4,155 3,776 +10,1 AAA- AAA-
Hampton Inn (CIIIA) 4 4 3,928 2,863 +37,2 AAA AAA-
Marriott (CILIA) 5 5 2,313 2,408 -3,9 AAA- AAA-
Double Tree (CILIA) 6 8 2,111 1,304 +61,9 AAA AAA-
Shangri-La (Kwuraif) 7 6 1,911 1,987 -3,8 AAA AAA-
Intercontinental 8 7 1450 | 1462 0.8 | AAA- | AAA-
(BenukoOpuranis)
Embassy Suites (CLIIA) 9 13 1,437 875 +64,4 AAA AA+
Crowne Plaza 10 9 1271 | 1215 | +47 | AAA- | AA+
(BenukoOpwuraHis)

Licepeno: cknadeno asmopamu va ocrosi [16]
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Tabmuis 2
IIpeacrasiieHicTh OpeHIiB MisKHAPOAHUX IOTeJIbLHUX Mepex B YKpaiHi
Torexnua Bpen Ha3sga Ta kareropisi rore;io Homepruii Peiimunr
Mepeika pet P (honn Booking | TripAdvisor
Park Inn by Park Inn by Radisson Kyiv
Radisson Troyitska, 4* 196 8.8 45
Radisson Blu lslizsort, Bukovel, 250 8.8 45
Radisson Hotel . Radisson Blu Hotel, Kyiv Podil
Group Radisson Blu City Centro, 4* 164 8,4 4,5
Radisson Blu Hotel, Kyiv City 254 9.2 45
Centre, 4%*
. Radisson Hotel, City Centre
Radisson Odesa, 4* 90 8,5 4.5
Hyatt Hotels ok
Corporation Hyatt Regency Hyatt Regency Kyiv, 5 234 8,6 4,5
IHG Hotels & | InterContinental — Kyiv, an IHG 279 3.6 45
InterContinental Resorts Hotel, 5* ’ ’
Hotels Group Holiday Inn Holiday Inn — Kyiv, an [HG 208 8.9 45
Hotel, 4*
Ibis Kyiv Railway Station, 3* 281 8,9 4.5
Ibis Ibis Kyiv City Center, 3* 212 8,9 4,0
Ibis Lviv Center, 3* 94 - -
Ibis Styles Ibis Styles Lviv Center, 3* 77 8,9 4,5
Accor Group Fairmont Fairmont Grand Hotel Kyiv, 5* 258 8,7 4.5
Mercure Mercure Kyiv Congress, 4* 160 8,6 4,5
MGallery Hotel de Paris, g)fesa — Mgallery, 51 9.3 5
Adagio Adagio Kyiv Beresteiska, 4* 35 - -
Hilton Hilton Hotels & . e
Worldwide Resorts Hilton Kyiv, 5 262 8,4 4,5
Wyndham Ramada by Ramada Encore b}; Wyndham 264 8.9 45
Hotels & Wyndham Kyiv, 4
Resorts Y Ramada by Wyndham Lviv, 3* 103 8,5 4
BWH Hotel Best Western | Best Western Plus Market Square
) 74 9,7 5
Group Plus Lviv, 4*
Marrlptt Design Hotels 11 Mirrors Des:gn Hotel, Kyiv, 50 9.4 5
International 4

* PeliTHHTH c(OPMOBAHO 32 OIiHKaMu ctaHoM Ha 01.12.2022 p.

IDicepeno. cknadeno i cucmemamuszosano asmopamu Ha ocHosi [5; 6; 7, 8, 9, 12, 14; 17]

InterContinental Hotels

Group €

Opu-

BUMH IMPUMIIIEHHAMH, BKiItoyatoun 3ainy Grand
Ballroom na 500 rocreii.

TAHCHKOIO TOTEJIbHOIO MEpEeXer Ta BOJIOIIE
18-ma roTenbHUMHU OpeHAaMH, IO TMPE3CHTY-
I0TBCSL B 4OTUPbOX Kojekuisix: The Luxury &
Lifestyle Collection (6 6pennis), The Premium
Collection (4 6penan), The Essentials Collection
(3 6pennu), The Suites Collection (4 Openman).
B Vkpaini Bix rorensnoi mepexi IHG nirots 1Ba
roreni y Kuesi: InterContinental Kyiv — npen-
craBHuK KonekIii Luxury & Lifestyle ta Holiday
Inn Kyiv — xonekuis Essentials. BiqmiTumo, 1110
rotens InterContinental Kyiv € ogaum 13 Halipo3-
KIIIHIINX, a TAaKOXK BOJIOAIE IIICThbMa JOAATKO-

20

@®paHily3bka roreiabHa Mepexa Accor Group
€ HaWOUIBII TpEeACTaBICHOI B YKpaiHi, ajxe
MO3HIIOHYIOTh I'SIThb TOTENBHUX OpeHMiB pi3-
HUX I[iHOBHX Kareropiit: Economy — Ibis Ta Ibis
Styles; Midscale—Mercure Ta Adagio; Premium —
MGallery; Luxury — Fairmont. 3aranom, y mopt-
domio Accor Group — 54 Opennu, 44 13 HUX HaJje-
XKHUTb JI0 TOTENBHOT 1HIyCTpii, 30kpema, Luxury
(8 OpenniB), Premium (11 Openni), Midscale
(4 opennm), Economy (7 Openai), Ennismore
(14 opennuis).
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Big3Haunmo, 110 MmonpHu HIMPOKOMACIITAOHY
BililHy B VYkpaini Accor Group He TIJIbKH He
3yIUHSE CBOET AISUIBHOCTI, @ HABIAKU BIIKPUBAE
HOBI 3aco0u posMmimenHsa. Hanpukinm 2022 p.
BiOynocst Bimkputtsa roreniB Ibis Lviv Center
y JIpBoBI Ta Adagio Kyiv Beresteiska y Kuesi.
OxpiM TOro, y mjaHax KOMIMaHii BIIKPUTH e
omuH rorenb Novotel Lviv y 2023 p.

AMepHKaHChbKa  KOpIIOpallisi TOCTUHHOCTI
Hilton Worldwide napa3i npencrapieHa B Ykpa-
fHI T’ ATU31pKOBUM ToTeseM y ctonuii — Hilton
Kyiv. Hilton Worldwide Bononie 18 Opennamu y
piznux cermenTax punky: Waldorf Astoria Hotels
& Resorts, LXR Hotels & Resorts, Conrad Hotels
& Resorts, Canopy by Hilton, Signia by Hilton,
Hilton Hotels & Resorts, Curio Collection by
Hilton, DoubleTree by Hilton, Tapestry by
Hilton, Embassy Suites by Hilton, Tempo by
Hilton, Motto by Hilton, Hilton Garden Inn,
Hampton by Hilton, Tru by Hilton, Homewood
Suites by Hilton, Home?2 Suites by Hilton, Hilton
Grand Vacations.

Wyndham Hotels & Resorts — aMepuKaH-
ChbKa TOTENbHA KOMIaHisg, Mae Mmoprdoiio 3
21 rorenbHoro Openay: Wyndham Alltra,
Registry, Wyndham Grand, Dolce Hotels and
Resorts, Wyndham, TRYP, Esplendor Boutique
Hotels, Dazzler, Trademark Collection, La Quinta
Inns & Suites, Wingate, Wyndham Garden,
Americlnn, Ramada, Baymont, Microtel Inn
& Suites, Days Inn, Super 8, Howard Johnson,
Travelodge, Hawthorn Suites. B VYkpaini nie
TUIIe OauH roTenbHHM OpeHn Bix Wyndham
Hotels & Resorts — Ramada, mo € npeacraBuu-
KOM OpeHiB cepeaHboro kiacy. Ha manmii yac
roreni GpyHKIioHYy10Th y JIbBOBI Ta KueBi.

[IpoBinHa mobanbHa roteabHa Mepexxa BWH
Hotel Group cknmamaetscst 3 TPbOX TOTEIBHUX

KoMnaHii, 3okpema, WorldHotels Collection
(6penmu:  WorldHotels Luxury, WorldHotels
Elite, WorldHotels Distinctive, WorldHotels

Crafted), Best Western Hotels & Resorts (Openau:
Best Western, Best Western Plus, Best Western
Premier, Executive Residency by Best Western,
Vib, GL0o, Aiden, Sadie , BW Premier Collection,
BW Signature Collection ), SureStay Hotel Group
(6penmu: SureStay, SureStay Plus, SureStay
Collection, SureStay Studio SM). ITepumii yxpa-
iHChKMI TOTEenb OpeHny Best Western — Best
Western Plus Market Square Bigkpuscst y JIbBOBI
y cepnHi 2022 p. lle yoTupusipkoBUN TOTENb
kareropii Upper Midscale. Bapro Big3Hauwutw,
1o 1o anekcii Kpumy y CeBacroroni JisiB TOTEb
openny mepexi — The Best Western Sevastopol

Hotel, npote y 2017 p. morosip npo ¢hpanmusy 3
Best Western npunuHuB Jiro 4yepe3 CaHKIIi.

AMepuKaHChKa OaraTroHalioOHaJ bHA KOMIIa-
Hiss Marriott International ynpasnsie 31 Open-
JIOM TI0 BCbOMY CBITY, a TaKOX KJIACH(DIKYEThCS
3a kareropissMu: Luxury (Openau: The Ritz-
Carlton, St. Regis, JW Marriott, Ritz-Carlton
Reserve, The Luxury Collection, W Hotels,
Edition), Premium (Openmu: Marriott Hotels,
Sheraton, Marriott Vacation Club, Delta Hotels,
Le Meéridien, Westin, Renaissance Hotels,
Gaylord Hotels), Select (6penmu: Courtyard
Hotels, Four Points, SpringHill Suites, Protea
Hotels, Fairfield Inn & Suites, AC Hotels, Aloft
Hotels, Moxy Hotels), Longer Stays (Openmmu:
Marriott Executive Apartments, Residence Inn,
TownePlace Suites, element, Homes & Villas
by Marriott International), Collections (Gpennu:
Autograph Collection Hotels, Design Hotels,
Tribute Portfolio). B Ykpaini nisuibHicts Marriott
International npezncraBnena Opengom Design
Hotels 3 kareropii Collections, rorenem 11 Mirrors
Design Hotel, mo ¢ynkiionye B Kuegi. Le cyuac-
HUA YOTHPH3IPKOBUM U3aiH-TOTENb 31 CTHIIb-
HUMU HOMEPaMH y CTHJI MiHIMai3My.

3ayBaXMMO, MO 3arajibHa KiJTbKICTh Tpe-
CTaBJIEHUX B YKpaiHI MDKHAPOJHUX TOTEIbHUX
OpenniB cranoButh 16: Park Inn by Radisson,
Radisson Blu, Radisson, Hyatt Regency, THG
Hotels & Resorts, Holiday Inn, Ibis, Ibis Styles,
Fairmont, Mercure, MGallery, Adagio, Hilton
Hotels & Resorts, Ramada by Wyndham, Best
Western Plus, Design Hotels. Ha puc. 1 nHaBe-
JIEHO JIOTOTHUITU MIXHAPOIHUX TOTEILHUX OpeH-
B, 1110 TO3UIIIOHYIOTh Ha PUHKY YKpaiHU.

Takum 4uHOM, cepell Mi>KHAPOAHUX TOTENb-
HUX MEPEeX HalOUIbII MpeICTaBICHUMH B YKpa-
iHi € Radisson Hotel Group ta Accor Group.
HaiiGinpima KiabKicTh OpPEHJOBHX TOTEINIB, IO
BXOJIATh [0 MIKHApOAHHX MEpEeX, IpeacTaB-
neHa B Kuesi (14 roreniB). InTepec mis Mix-
HApOJHUX TOTEILHUX MEPEX CTAHOBIATH J1T0BI
Ta BIAMOYMHKOBI LEHTPU YKpaiHU, 30KpeMa,
M. JIbBiB (4 rorem) Ta M. Opmeca (2 roremi), a
TakoX | ToTenb MpeaCTaBICHUN Ha T1pChKOIMK-
HOMY KypopTi «bykoBenb». Bcroro Ha Tepuro-
pii Ykpainu ¢ynkiionye 21 OpeHI0BUI TOTENh
MDKHAPOIHUX TOTEIBHUX MEPEeXK.

Bapto BiAMITUTH, IO CBITOBI MEPEXki BXOISTh
Ha YKpaTHCHKUI TOTEIbHUNA PUHOK 3 00EPEKHICTIO,
TOMY, B OCHOBHOMY, BOHH TIPEJICTABIICHI OTHIM —
nBoma rotersiMu. Cepenr 0CoOIMBOCTEN PO3BUTKY
MDKHapOAHUX FOTEIBHUX MepeX B YKpaiHi BapTo
BKa3aTH 1 Te, L0 MEepIIOYEpProBO BiIKPHBAIHICH

21
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Park Inn by Radisson Radisson Blu Radisson Hyatt Regency
(Radisson Hotel (Radisson Hotel (Radisson Hotel (Hyatt Hotels
Group) Group) Group) Corporation)
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INTERCONTINENTAL

HOTELS & RESORTS HOh‘dayfnn
IHG Hotels & Resorts Hollday‘ Inn Ibis Ibis Styles
(InterContinental (InterContinental (bzer GronD) (e G
Hotels Group) Hotels Group) p p
L]
S trmony  mercure O adagio
HOTELS & RESORTS reres G ALLERY APARTHOTEL
Fairmont Mercure MGallery Adagio
(Accor Group) (Accor Group) (Accor Group) (Accor Group)
-@ R AMADA & wgftsetrn @ DESIGNHOTELS
Hilton
HOTELS & RESORTS BY WYNDHAM P_u'l_s
Hilton Hotels & Ramada by Best Western Plus Design Hotels
Resorts WL ar s (BWH Hotel Group)  (Marriott International)
(Hilton Worldwide) Hotels & Resorts) P

Puc. 1. Jlororunu MizkKHapoJAHHUX roTeJJbHUX OpeH/iB,
110 MO3UIIOHYIOTh HA PUHKY T'OCTHHHOCTI YKpaiHu

IDicepeno: eracue oocniodcenus asmopis. @omo n102omunie 63mo 3 oQIYIHUX catmie MidNCHAPOOHUX

ecomenvuux mepeodc [5; 6; 7, 8, 9, 12; 14; 17]

roterni 4* ta 5* B MOTY)XKHUX JIUIOBUX Ta TypHUC-
TUYHUX [EHTpPaX, HATOMICTh CHOTOIHI Ha yKpa-
THCHKMI PUHOK BUXOIATH Oro/mkeTHi 3* roreni
openniB Ibis, Ibis Styles Ta Ramada. Ha mpocy-
BaHHSI MDKHAPOJHHUX TOTEIIHUX MEPEK Herarus-
HUH BIUIMB Ma€ arpecuBHa BIWCHKOBA KaMIIaHis
pocii 3 2014 p. A pociiicbko-ykpaiHchka BiiiHa 3
24 motoro 2022 p. mie Ouble yCKIaAHUIA TIep-
CIEKTHBH BXOKEHHS MDKHApOJAHUX TOTEIBHUX
MEpeX Ha pUHOK TOCTHHHOCTI YKpaiHu.
BuCHOBKY 1 NepCIeKTUBH MOJANBIIUX JOCITI-
JDKEHb Yy JaHOMYy HampsiMi. [OTenbHHE pPHHOK
VYKpaiHu € HaI3BUYaiHO MPUBAOIMBUM /17151 iHBEC-
TOPIB Ta MDKHApOJAHUX TOTEJIBHUX OIEPaTopiB.
Ha teputopito YkpaiHu roTesbHi Mepexi TUIbKH
MoYaIM BXO/pKeHHs. [TonmuT Ha roTesbHi MOCIyTH
B HaIlllif KpaiHi B IEK1IbKA pa3iB MEPEBUIIYE MPO-
MO3ULIII0 HAa PUHKY. BopHOoYac sIKiCTh MPOMOHO-
BaHMX MOCIYT 3AJIMIIAETHCS HA HU3bKOMY DIBHI.
Crnig 3a3HaYMTH, 10 MPOTIATOM OCTaHHIX POKIB
OyJ10 peai3oBaHO JIMIIE JICKUIbKAa BEJIMKHUX TIPO-
€KTIB 31 criopykeHHs rotemiB. OqHaK yxe Hak-
OMMKYMM 4YacoM, SIK IPOTHO3YIOTh EKCIEPTH,
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BiZIOY/IETHCSI aKTHBHUIN PO3BUTOK FOTEIIHHOTO CEK-
TOPY 1 OCBO€HHS MDXHAPOAHUMH OIEpaTopaMu
PHHKY TOCTUHHOCTI YKpaiHH.

TakuM YMHOM, WPUCYTHICTh TIOOAIBHUX
TOTEJIbHUX MEPEK Ta MO3UITIOHYBaHHSI MI>KHAPO/I-
HHUX TOTEJIbHUX OpEHIIB Ha PHHKY TOCTHHHOCTI
VYkpaiHu MiaBUIIUTh 3araJIbHAN PIBEHb CEPBICHUX
MOCITYT Ta JIO3BOJIUTH TOTEIILHOMY Oi3HECY pO3BH-
BaTUCs OLIBII CTPIMKO Ta €(hEKTHBHO.

[TepcrieKTHBY TIOAAIBITNX JIOCIIIKSHD TTOJISI-
raloTh Y BUBYCHHI Cy4YaCHUX TPEHIIIB VIS TOJIO-
BHUX PUHKOBUX MOXJIMBOCTEW TOTEIbHOI 1HAY-
cTpii VYKkpaiHu, IHHOBAIIMHUX CMOCOOIB IS
MIJCHUJICHHS Ta 3MIITHEHHS TOTCJIBHUX OpPCHIIB
cepell MOTEHIIIHHUX CIIOKUBAYiB.
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